[image: image1.png]|

CLEARY%:UNIVERSITY





Senior Project Timetable - Marketing Audit
	Due When
	What
	Page Length

	PJT 488 - Front of the report– Begin in PJT 488, add to in PJT 489, and complete in PJT 490
	· Certification Page

· Abstract / Executive Summary 

· Table of Contents  

· Definition of terms / Acronyms 


	As needed

	PJT 488


	· Company Background

· Marketing Research:  

· Does the company collect data regularly on its consumers, competition, suppliers, resellers, and publics? 

· Does it use acceptable methodologies to do so? 

· Does it use this data to make decisions? 

· Does it conduct all of these activities in an ethical manner? 

· Target Market:  
· Does the company use the correct segmentation strategy?
· Is it targeting the right market(s) effectively? 
· Does it target all of the segments it should be targeting? 
	8 – 12 pages

	PJT 488
	· Annotated bibliography
	8 to 10 sources

	PJT 488 Rear  of the report– Begin in PJT 488, add to in PJT 489, and complete in PJT 490
	· End notes
· Works Cited

· Appendices
	As needed


NOTE: Do not answer these question by question; rather consider these and others might come up during the course of the term as a guideline for your analysis of each of these sections. In all sections, you should start by explaining what the company is currently doing, give an analysis of whether it is appropriate given what you have learned throughout the course, and in each section provide a recommendation for improvement, if necessary.
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